
The Retirement Board will provide reasonable accommodations for 
persons with disabilities planning to attend Board meetings who 
contact the Retirement Office at least 24 hours before a meeting. 

AGENDA 

RETIREMENT BOARD MEETING 

SECOND MONTHLY MEETING 
January 22, 2020 

9:00 a.m. 

Board Conference Room 
1200 Concord Avenue, Suite 350 

Concord, California 

THE RETIREMENT BOARD MAY DISCUSS AND TAKE ACTION ON THE FOLLOWING: 

1. Pledge of Allegiance. 

2. Accept comments from the public. 

CLOSED SESSION 

3. CONFERENCE WITH LABOR NEGOTIATORS 
(Government Code Section 54957.6)  

Agency designated representative: 
Gail Strohl, Chief Executive Officer  

Unrepresented Employees: All CCCERA unrepresented positions 

OPEN SESSION 

4. Investment benchmark education. 

5. Consider and take possible action to adopt a cost-of-living increase for retirees as of April 1, 
2020. 

6. Consider authorizing the attendance of Board: 
CII Spring 2020 Conference, Council of Institutional Investors, March 9-11, 2020, 
Washington, DC.  (Note:  Conflict with Meeting) 

7. Miscellaneous 
a. Staff Report
b. Outside Professionals’ Report
c. Trustees’ comments
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1200 Concord Avenue, Suite 300, Concord, CA 94520     Phone: (925) 521-3960      Fax: (925) 521-3969     cccera.org 

MEMORANDUM 

Date: January 22, 2020 

To: CCCERA Board of Retirement 

From: Gail Strohl, Chief Executive Officer 

Subject:     Consider and take possible action to adopt a cost-of-living increase for retirees as of 
       April 1, 2020.  

______________________________________________________________________________ 

In accordance with Government Code §§31870, 31870.1 and 31870.3, the Board must 
determine the annual cost-of-living adjustments (COLAs) to be effective April 1, 2020. 

Determination of COLA 
Based on the statutes noted above, the increase or decrease of the retiree allowances must 
“approximate to the nearest one-half of 1 percent, the percentage of annual increase or 
decrease in the cost of living as of January 1st of each year as shown by the then current Bureau 
of Labor Statistics Consumer Price Index for All Urban Consumers for the area in which the 
county seat is situated.”  The only difference in the three COLA statutes that apply to CCCERA 
members is that the annual maximum adjustment is either 2%, 3%, or 4% depending on which 
section is applicable. 

The consumer price index values used by CCCERA are the December values from the San 
Francisco-Oakland-Hayward, California table.  The increase in the index from December 2018 to 
December 2019 was 2.5%. 

When this value is greater than the annual allowable maximum increase, the excess above the 
allowance increase is accumulated or “banked”. When the value is less than the annual 
allowable maximum increase, retirees with sufficient bank will receive the maximum allowable 
increase and have their banks reduced accordingly. 

The attached Segal letter shows the determination of the consumer price index increase and 
the annual adjustment retirees will receive depending on Tier and bank.  The letter also shows 
the adjustments to the banks.  

Recommendation 
Consider and take possible action to adopt a cost-of-living increase for retirees as of April 1, 
2020. 
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180 Howard Street  Suite 1100 

San Francisco, CA 94105-6147 

segalco.com 

T 415.263.8283 

ayeung@segalco.com 

 

January 15, 2020 

Ms. Gail Strohl 
Chief Executive Officer  
Contra Costa County Employees’ Retirement Association 
1200 Concord Avenue, Suite 300 
Concord, CA 94520 
 

Re:  Contra Costa County Employees’ Retirement Association 

 Cost-of-Living Adjustments (COLA) as of April 1, 2020 

Dear Gail: 

We have determined the cost-of-living adjustments for the Association in accordance with 
Sections 31870.1, 31870.3 and 31870, as provided in the enclosed exhibits.   

The cost-of-living factor to be used by the Association on April 1, 2020 is determined by 
comparing the December CPI for the San Francisco-Oakland-Hayward Area (with 1982-84 as 
the base period) in each of the past two years. The ratio of the past two December indices, 
297.007 in 2019 and 289.896 in 2018, is 1.0245. The County Law sections cited above indicate 
that the resulting percentage change of 2.45% should be rounded to the nearest one-half 
percent, which is 2.5%.  

Please note the above cost-of-living adjustments calculated using established procedures for 
CCCERA may result in adjustments different from those calculated using alternative procedures 
by other systems. 

The actual cost-of-living adjustment is dependent on tier and date of retirement. The CPI 
adjustment to be applied on April 1, 2020 is provided in Column (4) of the enclosed exhibits. 
The COLA bank on April 1, 2020 is provided in Column (5). 

Please give us a call if you have any questions. 

Sincerely, 

 

Andy Yeung, ASA, MAAA, FCA, EA 
Vice President & Actuary 

OH/hy 

Enclosures 

 

cc: Ms. Christina Dunn
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(1) (2) (3) (4) (5)

April 1, 2019 April 1, 2020

Accumulated CPI CPI CPI Accumulated

Carry-over Change* Rounded** Used*** Carry-over****

Tier 1, Tier 3 (service retirement only), Tier 4 (3% COLA), Tier 5 (3%/4% COLA and service retirement only), Safety Tier A 

and Safety Tier D

Section 31870.1

Maximum Annual COLA 3.0%

11.000% 2.45% 2.5% 3.0% 10.500%

04/01/1982 to 03/31/1983 4.527% 2.45% 2.5% 3.0% 4.027%

04/01/1983 to 03/31/2017 2.000% 2.45% 2.5% 3.0% 1.500%

04/01/2017 to 03/31/2018 1.500% 2.45% 2.5% 3.0% 1.000%

04/01/2018 to 03/31/2019 1.500% 2.45% 2.5% 3.0% 1.000%

04/01/2019 to 03/31/2020 2.45% 2.5% 2.5% 0.000%

*         Based on ratio of December 2019 CPI to December 2018 CPI for the San Francisco - Oakland - Hayward Area.

**        Based on CPI change rounded to nearest one-half percent.

***      These are the cost-of-living adjustment factors to be applied on April 1, 2020.

****     These are the carry-over of the cost-of-living adjustments that have not been used on April 1, 2020.

Contra Costa County Employees' Retirement Association

Cost-Of-Living Adjustment

As of April 1, 2020

On or Before 3/31/1982

Retirement Date
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(1) (2) (3) (4) (5)

April 1, 2019 April 1, 2020

Accumulated CPI CPI CPI Accumulated

Carry-over Change* Rounded** Used*** Carry-over****

Tier 2, Tier 3 (disability retirement only) and Tier 5 (3%/4% COLA and disability retirement only)

Section 31870.3

Maximum Annual COLA 4.0%

04/01/1984 to 03/31/2018 0.5% 2.45% 2.5% 3.0% 0.0%

04/01/2018 to 03/31/2019 0.5% 2.45% 2.5% 3.0% 0.0%

04/01/2019 to 03/31/2020 2.45% 2.5% 2.5% 0.0%

*         Based on ratio of December 2019 CPI to December 2018 CPI for the San Francisco - Oakland - Hayward Area.

**        Based on CPI change rounded to nearest one-half percent.

***      These are the cost-of-living adjustment factors to be applied on April 1, 2020.

****     These are the carry-over of the cost-of-living adjustments that have not been used on April 1, 2020.

Contra Costa County Employees' Retirement Association

Cost-Of-Living Adjustment

As of April 1, 2020

Retirement Date
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(1) (2) (3) (4) (5)

April 1, 2019 April 1, 2020

Accumulated CPI CPI CPI Accumulated

Carry-over Change* Rounded** Used*** Carry-over****

Tier 4 (2% COLA), Tier 5 (2% COLA), Safety Tier C and Safety Tier E

Section 31870

Maximum Annual COLA 2.0%

04/01/2007 to 03/31/2012 8.0% 2.45% 2.5% 2.0% 8.5%

04/01/2012 to 03/31/2014 7.0% 2.45% 2.5% 2.0% 7.5%

04/01/2014 to 03/31/2015 6.5% 2.45% 2.5% 2.0% 7.0%

04/01/2015 to 03/31/2016 6.0% 2.45% 2.5% 2.0% 6.5%

04/01/2016 to 03/31/2017 5.0% 2.45% 2.5% 2.0% 5.5%

04/01/2017 to 03/31/2018 3.5% 2.45% 2.5% 2.0% 4.0%

04/01/2018 to 03/31/2019 2.5% 2.45% 2.5% 2.0% 3.0%

04/01/2019 to 03/31/2020 2.45% 2.5% 2.0% 0.5%

*         Based on ratio of December 2019 CPI to December 2018 CPI for the San Francisco - Oakland - Hayward Area.

**        Based on CPI change rounded to nearest one-half percent.

***      These are the cost-of-living adjustment factors to be applied on April 1, 2020.

****     These are the carry-over of the cost-of-living adjustments that have not been used on April 1, 2020.

Retirement Date

Contra Costa County Employees' Retirement Association

Cost-Of-Living Adjustment

As of April 1, 2020



CII Spring 2020 
Conference & 35th 

Anniversary

Agenda
Please Note: The conference program is subject to change. Some sessions (such as constituency meetings)

are open only to certain types of attendees or CII Members - please expand the session descriptions for
more information. CII provides time for members to host panels during the conference but the views

expressed in these member-hosted panels do not necessarily re�ect those of CII or its member-approved
policies. Please contact CII Sta� at 202.822.0800 with any questions.

March 9, 2020

Member Lounge Open
8:00 AM-7:45 PM

Registration Open
8:00 AM-7:45 PM

Pension Fund Trustee Training
8:30 AM-2:30 PM

Governance Master Class: Fifty Shades of Stewardship - Proxy Voting,
Engagement and Sustainability

12:00 PM-2:00 PM

Member-Hosted Panel: Driving SDG Adoption on a Global Scale: A Case
Study

3:00 PM-4:00 PM
mhm1

Member-Hosted Panel: How to hold BRT Members to Account on
Business Purpose

3:00 PM-4:00 PM
mhm2

March 9, 2020—March 11, 2020
Mandarin Oriental, Washington DC

sshedd
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March 10, 2020

Member-Hosted Panel: Engaging Private Fund Managers on
Environmental, Social and Governance Issues

3:00 PM-4:00 PM
mhm3

Member-Hosted Panel: The Scope of Rule 10b-5 After Lorenzo v. SEC
3:00 PM-4:00 PM

mhm4

The Future for IPO's
4:15 PM-5:00 PM

Accounting for Climate Change Risks
5:00 PM-5:40 PM

Human Capital and the Future of Work
5:40 PM-6:10 PM

Networking Cocktail Reception
6:10 PM-7:30 PM

Trustee Dinner (Invite Only)
7:15 PM-9:00 PM

Continental Breakfast
8:00 AM-8:30 AM

Registration Open
8:00 AM-6:00 PM

Member Lounge Open
8:00 AM-6:00 PM

What's Next at the SEC
8:30 AM-9:15 AM

How Boards Are Grappling with Oversight of Human Capital
Management

9:15 AM-10:00 AM

What's Next at the PCAOB
10:00 AM-10:45 AM



Networking Break
10:45 AM-11:15 AM

Member-Hosted Panel: Is it Time for Employee Representatives on
Company Boards?

11:15 AM-12:15 PM
mhm5

Member-Hosted Panel: Global Trends in Ownership & Control
11:15 AM-12:15 PM

mhm6

Member-Hosted Panel: Corporate Governance and Climate Action -
What Should Shareowners Seek?

11:15 AM-12:15 PM
mhm7

Luncheon Keynote Plenary
12:15 PM-2:00 PM

Breakout Panel: Cyberthreats to Long-Term Performance
2:15 PM-3:15 PM

b1

Breakout Panel: Exchange Innovation - Speed Bumps and Predictions
2:15 PM-3:15 PM

b2

Breakout Panel: U.S. Policy Impacts on Pension Fund Investments in
China

2:15 PM-3:15 PM
b3

Associate Members Constituency Meeting
3:30 PM-4:30 PM

c1

Corporate General Members Constituency Meeting
3:30 PM-4:30 PM

c2

Labor Union General Members Constituency Meeting
3:30 PM-4:30 PM

c3

Public Pension Fund General Members Constituency Meeting
3:30 PM-4:30 PM

c4

General Members Business Meeting
4:45 PM-5:45 PM



March 11, 2020

Networking Cocktail Reception
6:00 PM-7:00 PM

35th Anniversary Dinner
7:00 PM-9:00 PM

Registration Open
8:00 AM-12:00 PM

Member Lounge Open
8:00 AM-12:00 PM

Breakfast
8:00 AM-8:30 AM

Global Perspectives on Executive Compensation & Corporate Purpose,
hosted by International Committee

8:30 AM-9:30 AM

Perspectives of Faith-based Investors
9:30 AM-10:30 AM

Networking Break
10:30 AM-10:45 AM

Shareholder Advocacy Committee Plenary & Lightning Round
10:45 AM-12:15 PM

Networking Buffet Lunch
12:15 PM-1:00 PM

Please Note: Early bird pricing ends Friday, 
February 14. No refunds for cancelled

registrations will be given after Friday, February
14. Conference registration closes Thursday,

March 5.  
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